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Two Blouses From
One Smart Pattern

No. 1271-B '

Blouses, like crocuses, always
bloom early in the Spring,
and here are two versions that can
be made from the same pattern
that will brighten your wintry
wardrobe just like a pot of flowers
brightens a room. You can make
the dressier version, with charm-
ing machine-tucked ruffling, out
of an airy organdie. And the
sportier blouse with revers and
two buttons and a plain-edged
peplum, will do nicely in a silk
crepe or crisp dimity or percale.
There's bouffant charm in the
dropped swing peplum and the
big puffed sleeves.,

Barbara Bell Pattern No. 1271-B
1s available for sizes 12, 14, 16,
18 and 20. Corresponding bust

measurements 30, 32, 34, 36 and |

38. The dressy blouse, size 16
(34), requires 2 yards 35-inch
fabric, plus 3 yards of machine
pleating and the sporty one 2%
yards.

Send for the Barbara Bel. Spring
and Summer Book containing de-
signs of attractive, practical and
becoming clothes. Exclusive fash-
ions for children, young women
and matrons. Price, 15 cents per
copy.

Send your order to The Sewing
Circle Pattern Dept.,, 247 W.
Forty-third street, New York,

N. Y. Pattern 15 cents (in coins).
@ Bell Syndicate.—WNU Service,

Spending Youth

Youth is not like a new
garment, which we can keep fresh
and fair by wearing sparingly.
Youth, while we have it, we must
wear dailly, and it will fast wear
away.—J. Foster.
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Making One's Mark

He who influences the thought of
his times influences all the times
that follow. He has made his
lr:!?;en on eternity.—Elbert Hub-
b L]

| AM THE FAMOUS

O-CEDAR vor. The

WORLD'S MOST POPULAR
HOUSEKEEPING HELPER.
| WORK FAST-HOLD THE

DUST-NEVER SCATTER IT.
IMEASYTOWASH. 4 |
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Culture Needed
The enjoyment of art demands
a certain degree of culture.

v i b

i GENUINE
INSTANT
LIGHTING

SELF-HEATING

H-:'RON

huhhhl-nlnlu'.lhhnﬂ
. You dom't have to insert
ne fingers

S Sh7 etls oy
Oparyies

. Pa sure your next

uine Instant-Lighting Coleman.

every woman wants. It's a wonder-

! e and labor saver—nothing like it. The
Coleman is the easy way to kron.

SEND POSTCARD for FREE Felder and Pufl Detalle.
THE COLEMAN LAMP AND STOVE cCO.

Dept. WUSIS Wichita, Kane.;  Chicage, Il ;
Philadeiphia, Fa.j Les Aageies, Calif, (€315WD)

“A.« WELCOME TO THE
SOUTHLANDS

4

j‘iln stage coach days the ¢

i} -weary traveler smiled as §

‘® ¥ he reached Baltimore %

'y g -"i‘."Gllnﬁy to the South.”!
4= 121 Today Maryland's hospi-
| > tality is traditional. A wel-’
i B %mm smile. Your car.
§ ‘&) Your choice of 700 rooms,
' w=13sach with bath and show-3i
or. Three restaurants!

11 Bars! Supper Club! CDIII

to the Heart ol Baltimore.

|

4

Glad news indeed for the millions and millions of people who

like the famous Smith Brothers

Cough Drops:—

$mith Bros. Cough Drops are the ealy drops centaining VITAMIN A

This is the vitamin that raises the resistance of the mucous
membranes of the nose and throat to cold and cough infections.

PLEASE

ACCEPT

THIS ffepnitoon7”

4-PIECE SILVER SET

for only
25¢ complete with

your purchase
of one can of

B. T. Babbitt’s
Nationally Known
Brand of Lye

This lovely pure silver-plated Set—knife,
fork, soup spoon and teaspoon in aristo-
cratic Empire design is offered solely to
get you to try the pure brands of lye
with 100 uses, shown at right. Use lye for
eh.ninm.! el and frozen drain pipes,
for in er soap, for sweetening
swill, ete, You'll use no other Lye once
you've tried on® of these brands,

How to Get Your Silver Set

To get your 4-piece Silver Set, merely

the band from any can of Lye shown
at right, with 25¢ (to cover handling,
mailing, ete.) with your name and address

to B. T. Babbitt, Inc., Dept. WN, 388
E::rt.h Ii&n.. l:w York Cit;i.l N. Y. Your
wi Treac ou rom [ t‘l-

id. You'll ﬂ'l.l.llk!III or the Set m for
Etnduuinc these brands of Lye to you,

OFFER QOOD WITH ANY BRAND
SHOWN BELOW

t’s pes and Fur Trims for Spring

By CHERIE NICHOLAS

TREMENDOUS
season for suits is
the foreword from all
style sources. If the
man-tailored classic

| type tunes to your in-

dividuality, wear it,

for it has an accredited high-style
standing among current suit modes.
However, in making your selection
show that you are thoroughly fash-
ion-informed by choosing a neutral
color, for neutrals with flashy, bi-
zarre accessoriés is an all-impor-
tant message for spring. In your
quest for a fashion-first suit or en-
semble it is well, too, to remember
that navy is staging a spectacu-
lar comeback, with emphasis on
tailor2ad navy twills.

It is however, the “‘something
different’ urge that has taken pos-
session of designers that is furnish-
ing high-mark excitement in the
suit realm. In creating the new
models imagination is let play to
the limit in the way of color, weave,
silhouette and detail. The versa-
tile expression given to softly styled
suits and tailored cloth ensembles
IS amazing.

In this new movement to get
away from the strictlv mannish
versions, capes and fur trims were
the two brands that stood out pre-
eminently at the fashion previews
recently presented by the style cre-
ators of Chicago of the wholesale

' audiences of stylists and merchants

who had gathered from the coun-
try over to see ‘‘what's new'" for
spring and summer. The models
pictured were selected as being es-
pecially representative of what to
expect in the way of suii and en-
semble futures.

The model to the right is signifi-
cant in more ways than one. This
very beautiful cape costume fea-
tures the idea of a one-piece dress
topped with a modish cape. It is
in lightweight wool in the new
Dache blue. Unusual blues are the
rage and this model emphasizes
that fact in that the fur on the
cape is fox, dyed in a delectable

azure blue—which conveys a most
important style message namely,
that of furs dyed to match the cloth
they trim. This cape will prove a
joy to its owner for time to come
as it will function most voguishly
as a separate wrap. The dress
has a skirt built up to a V in front
with a belt only in the back. The
bodice is enhanced by a heavily
embroidered lattice-work yoke.
The two-piece cape costume cen-
tered in the trio is done in navy
blue wool with white inlay at cen-
ter front of dress trimmed with
navy bone buttons. The belt is
navy kid, The very new and smart
cape has military shoulders. The
imported wool fashioning it comn
bines navy and white. In regard
to the new shaggy wools that are
making a fascinating play on color
there is much to be said. The lat-
est move is to fashion capes of
these intriguing novelty wools col-
laring them with flattering fur (fox
is favorite) or making them up sans
fur. The idea 1s to wear a cape
over your tallored two-piece suit,
Tucked sheer makes another
cape costume as shown to the left
in the illustration. This two-plece
is very dressy and lovely for
spring. The sheer is in mist gray.
The one-piece dress has the new
high neck trimmed in violet red
with spaghetti bow. The belt is
also trimmed in violet red. The
cape has military shoulders with
tuxedo bordering of fox in the
same shade as the costume. Note
that this stunning young girl wears
her beret back on the head in an-
swer to fashion's latest decree. The
charm about the furs that trim
the new suits and ensembles is
that they are so subtle in tone
and tint they tune harmceniously

to thoughts of spring.
© Western Newspaper Unlon.

OF KNITTED FABRIC

By CHERIE NICHOLAS

Here is just such a type of dress
as every well dressed young wom-
an should include in her sprirg
wardrobe., It is in itself an insur-
ance policy guaranieeing a smart
and genteel appearance no matter
when and where in a day's activi-
ties, be it in the class-room, the of-
fice, commuting back and forth on
th: shoppers’ special, going about
tcwn or taking a morning consti-
tutional on the avenue.

FLOWERS ARE WORN
ON EVERY COSTUME

By CHIRIE NICHOLAS

Flowers are bigger and brighter
than for many seasons, explained
by the demand for large gay prints
in dresses. Field flowers and pop-

pies represent the new trend per-
fectly.

Generally speaking the variety
represented 1s excellent, including
many unusual flowers, such as clo-
vers, daisies, black-eyed susans, ap-
ple bossoms, tulips, cowslips and
zinnias.

Camelias are scheduled for a big
vogue becauie of the recent pro-
duction of “"Camille'” by Greta Gar-
bo.

Straw flovver boutonnieres and
fruits are sluled for a good season
since suits are expected to top the
market,

Up-or-Down Necklines and

Wool Favored for Spring

Wool is the star fabric for spring
-—very, very sheer. Sports dresses
of sheer wool printed in large
plaids or sporty designs look soft
and positively cool, Both black
and navy jocket dresses in wool
are smart for street wear, and the
bolero dress will be very impor-
tant. Paris designers feature it be-
cause they feel it gives the waist
the most flattering line possible.

Up-or-down necklines are coming
in—a real boon for the woman who
can't make up her mind. Ruffed
jabot collars are designed to be
worn low and open, or hooked to-
gether high at the throat. Print
frocks are frequently finished at the
neck with a bow-trimmed slide
fastener, which can be left up or
down according to one's mood.
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Tulles for Evening
Tul!le 18 tl.e pet of the young girls
for «¢venin EHPECiHH}F when a
dance floor 'eckons., Delicate pas-
tels and wiite were most often
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¥ Wm. Reuben Pumphrey

The Only W. R. Pumphrey

Oldest Member of the Original Firm

FUNERAL DIRECTOR

Rockville and Bethesda

PHONE
ROCKVILLE 2-1-0

PRIVATE
AMBULANCE
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MIZELL LUMBER CO.

Kensington, Maryland
Phone 289
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“Build Boys Town” Rules
$2,100 In Cash Prizes

Here are the simple rules in the
big Build Boys Town Contest. But
first, here are the prizes:

First Prize ....$1,000 in Cash
Second Prize ..$ 600 in Cash
Third Prize ...$ 250 in Cash
Fourth Prize...$ 100 in Cash
Fifth Prize....$ 50 in Cash
Sixth Prize....$ 256 in Cash
Seventh Prize, . § 15 in Cash
Eighth Prize...$ 10 in Cash

And THIRTY PRIZES
(Ninth to Thirty-eighth
inclusive) ..$5.00 each

Write a simple slogan of not
s Mmore than 10 words on" What
Boys Town means to America As
a Check On Crime.”"” Boys Town,
you know, is the Home of a Na-
tion's Homeless Boys., And it is
the neglected, homeless boys of
today that become the hardened
criminals of tomorrow. Boys
Town has made good, upright
citizens of 4,446 homeless boys
already. Not a single one of those
boys is in a jail or penitentiary to-
day.

" 8 8 B W

Your slogan should be as simple
and striking as possible., For ex-
ample: *“Build Boys Town and
Check Crime at Its Source.”” The
simplest, most effective statement
in ten werds or less of what Boys
“own means to America As a
Check On Crime is the one that
will win,

Mail or bring your slogan

s written on a plain pilece of

paper to the office of this newspa-

per before midnight, April 13,

Be sure your name and address

are written on the paper correctly
and plainly.

Every slogan entered in the
s contest must be accompanied
by one new one-year subscription
to this newspaper, a two-year re-
newal of a subscription or a two-
year past due subscription paid up
—at the regular rate. For every
such subscription turned in, one
slogan may be entered. You can
enter as many slogans as you
choose, just so each slogan is ac-
companied by a new subscription,
a two-year renewal or a two-year
past due subscription paid wup.

Literature telling all about

s DBoys Town will be given you

free at the office of tlds newspa-
per upon request,

5 Final results of the contest,
a together with the winning
slogans will be announced in this
newspaper the week following the
close of the contest, The contest
closes Tuesday, April 13. Results
will be announced in this newspa-
per the following week on the reg-
ular publication date,

6 This newspaper will turn over
e« $1.00 to the Bulld Boys Town
Fund for each slogan entered in
the contest, for the erection of the
new dormitory building, so badly
needed there,

7 Winning slogans become the
e property of Boys Town.

a In case of a tle, duplicate
a awards will be made.

9 Decision of the judges is of
s course final.

The

MONTGOMERY PRESS

NEARLY 50 YEARS OLD

A County Paper for County People

Enclosed is One Dollar in payment of one year's subscription to

The Montgomery Press,

NAME

P. O. ADDRESS _

Mail to:

The Montgomery Press
P. 0. Box 295, Kensington, Md.
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