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By,_suib.mitt'i'ng_ to us questions upon which they
~ desire information, they receive the ._beh_efit of our
-individ'ue‘il outlay and a correct answer in the
issue of THE HORSEMAN next following the day o
on which their queries. are ‘received. oy

THE HORSEMAN S lLLUSTRATIONS

are conceded to be unequaled. The flrst page

‘bears each week the portrait of some famous

performer, truthfully delineated and the news

2 Co'umns are pjlemhtifully iHlustrated with half-tone
‘engravings of star-campaigners, prominent owners,

- track-officials, famous localities and other subjects
of general interest. - Pictures often tell a story
better than words. ' '
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AS AN ADVERTISING MEDIUM

THE HORSEMAN has no peer, let alone superior.

'dj' | It reaches all the leading owners, breeders and
| . dealers; is on the tables of all the best clubs and

_ " hotels; is sold on nearly every news-stand in the
g - United States; goes abroad to EuIrOpel, Asta, Aus-
| tralia, China, Japan, Africa and Hawaii, in fact
reaches the class that buys and has money to pay
,‘ ~ for what it buys. THE HORSEMAN'S readers are
= not traders. At a very conservative estimate THE '

j , HORSEMAN s read by 70, OOO persons every week,
~ THE SUBSCRIPTION Pm-cz_
1 ~is three dollars ($3.00) ‘per annum; $2.00 per half

_ year and $1.00 per three months—subscriptions
§ £ payable invariably in advance. Liberal discounts
4  to agents. 3 |

OUR ADDRESS IS
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THE HORSEMAN,

CHICAGO.



